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Motivation

Extant data sets on start-ups in Germany exhibit several shortcomings.

� The unit of analysis is the person of the entrepreneur or an 
economically dependent branch.

� Start-ups are observed at one point in time (cross-sectional data).

� The available data cover only one industrial sector or one selected 
region. 

� Firms are observed only after they have exceeded certain threshold 
values, e.g., with respect to sales or the number of employees.

The KfW/ZEW Start-up Panel is a panel data set that tends to track 
newly founded firms from almost all sectors over the first eight years 
of their existence.



Survey design: co-operating partners

� Centre for European Economic Research (ZEW)

� KfW Bankengruppe, economics department

� Verband der Vereine Creditreform e.V., economics department



Survey design: parent population

� Database of Creditreform, Germany’s largest credit rating agency

� Legally independent firm as the database’s statistical unit

� Only firms that actively participate in business life 
(e.g., employing workers, renting a business room)

� Full-time entrepreneurs (no “part-time” entrepreneurs)



Survey design: stratification

� Random sample stratified by (i) year of firm formation (ii) sector 
(iii) whether or not a firm has been promoted by the KfW bank

� Each year, firms that are founded in the three years prior to the year 
of the survey

� The panel covers almost all industrial sectors. � The panel covers almost all industrial sectors. 

� Half of the firm in the sample shall belong to high-technology 
industries.

� In each stratification cell a maximum of 50% has been financially 
supported by the KfW bank



Survey design: interviews

� The target size of each year’s net sample totals to an average of 
6,000 firms per year.

� The surveys are carried out using computer-aided telephone 
interviews (CATI).

� Average length of an interview: 25 minutes� Average length of an interview: 25 minutes

� Firms that participated in the survey in the past will be contacted in 
future waves of the panel until they are eight years of age or 
younger.

� In 2009, 5,638 interviews were realised; 3,426 interviews with firms 
that already participated in the survey in 2008 (response rate 64%), 
2,212 interviews with firms contacted for the first time (response rate 
21%).



Survey design: questionnaires

� Each year, there are two versions of the questionnaire: 
(i) baseline questionnaire that focuses on structural information at 
time of start-up
(ii) follow-up questionnaire that focuses on changes over time

� There is a significant overlap between the two questionnaires.

� Topics that are surveyed each year are: 
- human capital of the team of founders/managers
- composition of employees
- innovation and R&D activities
- sales and profits
- financing structure

� Along with standard questions, additional main focus themes are 
addressed each year.



Data access

� Anonymised scientific-use-files will be generated for each cross-
section of the survey separately with a delay of three years.

� The data will be allowed to be used for purely non-commercial basic 
research only. Teaching purposes will also be excluded.research only. Teaching purposes will also be excluded.



Results from the 2009 survey

Research question: To which extent does the financial and economic crisis 
affect the business activities of young firms?

� Would have you preferred to hire additional personnel in 2008, but 
did not realise these plans?

28% of young firms did not realise their plans.

� Would have your firm preferred to introduce further products, services 
or production processes new for your firm in 2008, but did not realise 
these plans?

24% of young firms did not realise their innovation plans.

� Did you plan further investments in the previous year which you did 
not realise as intended?

28% of young firms did not realise their investment plans.
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Figure 1: Reasons for non-realised employment plans 
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Figure 2: Reasons for non-realised innovation plans 
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Figure 3: Reasons for non-realised investment plans 



Policy implications 

� A significant share of newly founded firms were forced to revise their 
plans re employment, innovations or investment.

� This was both an effect of the financial and economic crisis and of 
intra-company influencing factors.

�� Nevertheless, there is a relatively small percentage of start-ups that 
invest a significant amount of money, create a significant number of 
jobs, carry out significant innovation activities.

� The latter firms are more often forced to revise their plans. They are 
more often faced with difficulties to finance their activities.

� The KfW/ZEW Start-up Panel can help policy makers to identify and 
characterise these firms, in particular with respect to their financing 
structure and their need for financing.



Thank you for your attention!

for further information see:
www.gruendungspanel.de


